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Oz

21. ylizyilin kiiresellesen diinyasinda internet teknolojileri hayatin her alaninda kendisini etkin bir bigimde
hissettirmektedir. Ote yandan diinyanin en hizli biiyiiyen endiistrilerinden biri olan turizm endiistrisi ile internet
teknolojileri arasinda da hizli bir etkilesim yasanmakta ve bu etkilesim giin gectikce artmaktadir. Ustelik artan bu
iliski sadece igletmelerin hizmet satis1 veya reklamlar: odakli olmamakta, ayni1 zamanda gezginlerin deneyimlerini
paylasmas: ve baskalarmi etkilemesi noktasinda da etkin bir gorev iistlenmektedir. Pek ¢ok farkli platform
tizerinden gerceklesen bu bilgi paylasim yontemlerinden biri de blog olarak isimlendirilen kisisel web sayfalaridir.
Kullanim1 ve 6nemi giderek artan bloglar soyut olan hizmetin satin alinmaya karar verilmesi siirecinde 6nemli bir
gorev listlenmektedir. Bu calismada internet teknolojileri ve 6zellikle bloglarin turizm endiistrisi izerindeki etkileri
arastirilarak gelecege yonelik analizleri turist rehberleri {izerinden yiiriitiilen bir ¢alisma ile gerceklestirilmistir.
Calisma kartopu 6rneklem yontemi ile tespit edilen 13 adet blog yazari turist rehberi katilimi ile gergeklestirilmistir.
Toplanan bilgilerden hareketle, turist rehberlerinin bloglar1 mesleki yasamlarinda nasil kullandiklary, is hayatlarina
ve turlarina nasil etki ettigi aragtirilmus, bloglarin etkinligi mesleki agidan ortaya konulmustur.
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Abstract

In the 21th centuries” globalling world internet technologies have arisen effectively in almost every part of life. On
the other hand, internet technologies interact with tourism industry which is most growing rapidly and this
interaction is increasing day by day. Moreover, this increasing interaction is not only focused on service sales and
advertisement, but also functions on travelers’ experience sharing and altering other people. One of the methods
which appears in different platforms is personal web pages naming blogs. Blogs which usage and significance are
expanding, play a crucial role on making decision on purchasing the intangible services. In this study analyses are
made intended for future according to study which is conducted by tourist guides’ participation by exploring
internet technologies’ and particularly blogs’ effects on tourism industry. The study has been conducted with 13
tourist guide who are blog writer identified by snowball sampling method. According to data collected, it’s
explored that how tourist guides use blogs in their professional works, how blogs affect their work life and tours
and blogs effectiveness is presented in terms of professional work.

Keywords: Blog, Tourism Industry, Tourist Guides, Internet Technologies.
Received: 23.11.2018
Accepted: 30.12.2018

Suggested Citation:

Dinger, M. Z., Cakmak, T. F. and Aydogan Ciftci, M. (2019). Power of Blogs in Tourism Industry and an
Evaluation from Tourist Guides' Perspective, Journal of Turkish Tourism Research, 3(1):34-46.

© 2019 Tiirk Turizm Arastirmalar Dergisi.



