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Oz

Calismada Mersin’e gelen yerli turistlerin Mersin’e yonelik olusturduklar: imaj algilar: ile davranigsal
niyetleri arasindaki iliski incelenmistir. Calismada 420 yerli turistle yiiz ytize iletisim kurulmus, elde
edilen anketlerden 395'i analizlerde kullanilmigtir. Analiz sonuglarinda Mersin’e gelen yerli turistlerin
Mersin’e yonelik olumlu imaj algisina sahip olduklar: ve katilimcilarin imaj konusunda medeni hal ve
egitim durumlarina gore aralarinda herhangi bir farklilik olmadigi goriilmiistiir. Ote yandan,
katilimcilarin Mersin’e yonelik imaj algilari, katilimcailarin yaslarina, cinsiyetlerine, gelir durumlarma
ve meslek gruplarina gore farkliik gosterdigi tespit edilmistir. Calismada katihmecilarin Mersin’e
yonelik imaj algilarinin, katilimalarin davrarssal niyetini etkileyip etkilemedigine yonelik yapilan
analiz sonucunda, olumlu imaj algilarmin olumlu davranigsal niyetlerini pozitif yonde etkiledigi
goriilmiistiir.
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Abstract

In this study, the relationship between image perceptions and behavioral intentions of domestic tourists
who visit Mersin is studied. In the study, 420 domestic tourists have been surveyed face-to-face, and
395 of them have been used for analysis. As a result of analysis, it's found that the domestic tourists
who visit Mersin have positive opinions for Mersin. It’s also found that participants show no difference
in their opinions regarding to their marital status and education. On the other hand, it’s found that
participants show difference in their opinions regarding to their ages, genders, incomes, and
occupations. In the study, as a result of the analysis which is aimed at whether the image perceptions
of participants for Mersin have affected their behavioral intentions, it's found that positive image
perceptions have affected positive behavioral intentions favorably.
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