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Oz

Kusaklarin davranmis kaliplari, dénemin teknik, kiiltiirel ve ekonomik olaylarina bagh olarak farkli 6zelliklere
sahiptir. Buna gore iireticiler igin farkli bir pazar boliimiine yonelik yeni bir firsat dogar. Buna ragmen gliniimiiziin
yeni turistik tiiketicileri arasinda yer alan Z Kusag ile ilgili sinurli sayida calisma oldugu anlagilmaktadir. Buradan
hareketle ¢calismanin amac1 Z Kusaginin tatil tercihlerini belirlemektir. Bu baglamda nicel ¢aligma yontemi temel
alinmustir. Orneklem kapsaminda toplam 225 katilimci verisi analiz edilmistir. Calisma sonuglarma goére Z
Kusagindaki katihmcilarin tatil siiresini 4-6 giin, turizm tiirtinii kiy1 turizmi, konaklama isletmesini otel, yiyecek
igecek isletmesini kafe-restoran ve ulagtirma yolunu karayolu bakimindan tercih ettigi ve tatilde eglence
isletmesine gitme egilimleri de oldugu anlagilmistir. Bu sonuglara dayanarak Z Kusaginin genellikle tercih ettigi
kiy1 turizmi gekim yerlerinde yer alan otel, kafe-restoran ve eglence isletmeleri gibi isletmelerin bu kusagmn ilgi ve
beklentilerini karsilamak tizere ¢alismalar yapmasi onerilir. Diger taraftan Z Kusag daha ¢ok ailesiyle birlikte tatile
gitme ve tatile ¢ckmadan once plan yapma egilimleri gosterirken, ayrica tatil iicretini kendi karsilamama
egilimindedirler. Kiimeleme analizi sonucuna gore toplam {i¢ kiime ortaya ¢ikmistir. Degiskenler arasindan en
onemli degisken tatile gidilen kisi tercihi ve en az 6nemli degisken ise hediyelik esya isletmelerinden faydalanma
tercihidir. Seyahat acentalar1 ve tur operatorleri bu bilgileri goz oniine alarak pazarlama calismalar:
gergeklestirebilirler.
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Abstract

The behavior patterns of generations have different characteristics depending on the technical, cultural and
economic events of the period. Accordingly, it arises a new opportunity for a different market segment for
producers. Even so, it is understood that there is a limited number of studies on Generation Z, which is among the
new tourist consumers of today. In this direction, the aim of this study is to determine the preferences of the Z
Generation for holiday. In this context, quantitative research method is based on. A total of 225 participant data
were analyzed within the scope of the sample. According to the results of the study, it was understood that the
participants in generation Z preffered 4-6 days as holiday duration, the type of tourism is the coastal tourism,
accommodation establishment is the hotel, food and beverage establishment is the café-restaurant, and
transportation way is the highway, and also they have tendencies to go to entertainment/recreation establishments.
Based on these results, enterprises such as hotels, cafes, restaurants and entertainment entriprises should carry out
researches, in order to meet the interests and expectations of this generation in the coastal tourism destinations
which are usually preferred by the Z Generation. It can be stated that the research will fill the gap in the literature
by revealing its preferences for meeting the needs of Z Generation and so shedding light on the researchers and
practitioners. On the other hand, Gen Z mostly tends to go on holiday with their family and make plans before
going on holiday, also, they tend not to pay the holiday fee themselves. According to the result of cluster analysis,
a total of three clusters emerged. Among the variables, the most important variable is the preference of the person
to go on holiday and the least important variable is the preference for benefiting from the souvenir enterprises.
Travel agencies and tour operators can carry out marketing studies considering this information.
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