2L

ARASTIRMA MAKALESI

Tiirk Turizm Arastirmalar1 Dergisi N

2020, 4(2): 964-978. o
DOQI: 10.26677/TR1010.2020.376
ISSN: 2587-0890 Dergi web sayfasi: https://www.tutad.org N |

Festival Katilimcilarinin Deneyim Temelli Siniflandirilmasi

Ars. Gor. Dr. Kiibra ASAN, Sinop Universitesi, Turizm i§letmecﬂigi ve Otelcilik Yiiksekokulu, Sinop,
e-posta kubra.asan@hotmail.com
ORCID: https://orcid.org/0000-0002-8739-3585

Prof. Dr. Medet YOLAL, Anadolu Universitesi Turizm Fakiiltesi, Eskisehir, e-posta
myolal@anadolu.edu.tr
ORCID: https://orcid.org/0000-0002-9834-2425

Oz

Festivaller isletme, katiimeci ve yerel halka kazandirdig1 sosyal, ekonomik ve Kkiiltiirel faydalar
nedeniyle yiikselen bir trende sahiptir. Artan festival sayis: ve gesitliligi rekabet ortami yarattigidan,
tiiketici yonelimli pazarlama stratejilerine gore festival katilimcilar {izerinde pazar boliimlendirme
calismalar1 yapmak organizatorler icin fayda saglayacaktir. Buradan hareketle calismada deneyim
ekonomileri yaklasimi kapsaminda incelenen festival deneyimleri temel alinarak festival katihmcilar
lizerinde bir boliimlendirme arastirmasi yapilmasi amaglanmistir. Bu amagcla Tiirkiye’de Sinop
kentinde gerceklesen Kuzeyfest Rock Miizik Festivali 6rneginde bir alan arastirmas yiiriitiilmiistiir.
Anket teknigiyle toplanan veriler iizerinde, faktor analizi, kiimeleme analizi, ki-kare ve t-test analizi
uygulanmistir. Analiz sonucunda katilimcilarin, deneyimleri ve gesitli sosyo-demografik ozellikleri
kapsaminda “aktif deneyimciler” ve “pasif deneyimciler” olmak iizere iki gruba anlamli bir sekilde
ayrilabildigi goriilmiistiir. Buna gore geng, bekar ve 6grenci olduklar: goriilen pasif deneyimciler, daha
cok eglence deneyimi yasarken; egitim diizeyi yiiksek, calisma hayatinda yer alan ve yas ortalamasi
nispeten yiiksek olan aktif deneyimcilerin daha ¢ok egitim ve kacis deneyimi yasadigi sonucuna
ulagilmistir.
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Abstract

Festivals have become popular due to their social, economic and cultural benefits for both the visitors
and the local residents. As the increasing number and diversity of festivals create a competitive
environment, market segmentation based on consumer-oriented marketing strategies is advantageous
for festival organizers. From this point of view, this study aimed to offer a segmentation analysis of
festival participants on their festival experiences within the confines of experience economy. For the
purpose of the paper, a field study was carried out in the case of the Kuzeyfest Rock Music Festival in
Sinop, Turkey. Descriptive analysis, factor analysis, cluster analysis, chi-square and t-test analysis were
applied to the data collected by the survey technique. Findings revealed that participants could be
segmented into two groups as “active experiencers” and “passive experiencers” on the basis of their
experiences and socio-demographic characteristics. Findings also showed that passive experiencers
were young, single and students, and mostly entertained themselves while passive experiencers were
employed, highly educated and middle aged and mostly experience education and escape.
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