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Oz

Turizm iilke, bolge ve isletme ekonomileri acgisindan 6zel bir konuma sahiptir. Turizm gelirlerinin
¢ogunlukla d6viz olmasi ve ihracat etkisi yaratmasi bunun en biiyiik sebebidir. Ancak turizmdeki en
biliyiik dezavantaj talep istikrarsizligindan kaynakli belirsizliktir. Bu belirsizliginin etkin pazarlama
stratejileriyle asilip istikrarin saglanabilmesi miimkiindiir. Gelisen teknoloji ve iletisim kanallar:
sayesinde isletmeler ilgi cekici ve satis odakli olmayan igeriklerle hem mevcut hem de potansiyel
miigterilerine ulagabilmekte ve deger yaratmaktadirlar. Bu calismanin amaci Tiirkiyenin 6nemli turizm
merkezlerinden biri olan Kusadasi'nda bulunan 5 yildizli konaklama isletmelerinin igerik pazarlamasi
faaliyetleri bakimindan incelenmesidir. Bu ama¢ dogrultusunda konaklama isletmelerinin igerik
pazarlamas1 uygulamalarina internet iizerinden erigilmistir. Calismanin bulgularina gore konaklama
isletmelerinin bir kisminin resmi web sitesinin olmadig1 ve bazilarinin sorunlu oldugu goriilmiistiir.
Resmi web sitelerinin agirlikli olarak fotograf ve metin igerikli oldugu, diger yandan giris sayfasinda
video igerik bulunduran isletme sayismnin az oldugu anlasilmistir. Ayrica isletmelerin sosyal medya
kullanimi incelendiginde ¢ogu isletmenin kisith sayida sosyal medya hesabinin oldugu belirlenmisgtir.
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Abstract

Tourism has a special position in terms of country, region and business economies. The creation of
export effect and foreign currency contribution in tourism revenues considered as some of the reasons
of the uniqueness of Tourism. However, demand instability is the biggest disadvantage in tourism.
However, it is possible to overcome the uncertainty with effective marketing strategies. Companies
could reach existing customers and potential customers with interesting and non-sales-oriented content
owing to emerging technologies and communication tools. The purpose of this study is to investigate
the content marketing activities of 5-star hotels in Kusadas:t which is one of the important tourism
centers in Turkey. For this purpose, content marketing applications of hotels were accessed on the
internet. According to the findings of the study, some of 5-star hotels do not have an official website.
Official websites of some of 5-star hotels do not work properly. It was seen that the official websites had
mainly photographs and included text content. It was found that the number of hotels which have video
content on the home page of the website was low as well. When the social media usage of hotels is
examined, it is determined that most hotels have limited type of social media accounts.
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