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Oz

Kentlerin ve turistik destinasyonlarin kalkmabilmeleri igin projeler iiretilmesi gerekmektedir. Kalkinma
Ajanslar1 da projelerin {istlenicilerinden birisidir. Calismada Istanbul Kalkinma Ajansimin (ISTKA)
bulundugu kentin; turizm potansiyelinin artirilmasina, siirdiiriilebilirli§ine, markalasma siirecine
katkis1 ve destinasyonlarin kalkinma ajanslar: i¢in 6nemi irdelenmigtir. Ayrica ajanslarin hedefleri ile
ulastiklar1 sonuglar arasindaki uyum ortaya c¢ikarilmaya calisilmistir. Arastirmanin amaglarmi
gerceklestirmek igin Istanbul Kalkinma Ajansi 6rnek olay calismasi olarak secilmistir. Calismada nitel
aragtirma yontemlerinden olan yar1 yapilandirilmis goriisme teknigi kullanilmustir. Cevaplar yar
yapilandirilmig anket formu ile toplanmustir. Betimsel analize tabi tutulan aragtirmada, ISTKA'nin
kentlerin turizm potansiyelinin artirilmasinda, siirdiiriilebilir ve marka bir bolge olmasmnda ¢nemli
katkilarinin oldugu goriilmiistiir. Ozellikle bolgedeki diger kuruluslarla is birligi yaparak, sehrin
markalagmasina onemli yenilikler getirdigi ve konuyla ilgili bir¢ok projeyi destekledigi belirlenmisgtir.

* Bu ¢alisma 14. Geleneksel Turizm Panelinde sunulmus olan bildirinin genisletilmis halidir.
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Abstract

Projects are needed to be produced in order to developing the cities and tourist destinations. One of the
suppliers of these projects is development agencies. In this study, the city where the Istanbul
development Agency is located, is examined for the enhancing the tourism potential, the sustainability
of the contribution to the branding process and the importance for the development agencies of
destinations. Also attempt to bring harmony between the results they achieve with the goals of the
agency. Istanbul Development Agency has been selected as a case study to realize the objectives of the
research. In this study, the Semi-structure interview technique, which is qualitative research method, is
used. For this purpose, semi-structured survey form applied. In the descriptive analysis research,
Istanbul Development Agency, contributes to increasing the tourism potential of the city, sustainable
and branding the city. It is determined that, especially cooperating with the other companies, in the
area, brings important innovations to branding the city and supporting lots of project, relating the
subject.
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