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Oz

Insanlarm yiyecege karsi besledikleri psikolojik yaklagim yiyecekleri tiiketip tiiketmemelerinde etkili
olmaktadir. Neofobi ve neofili, insanlarin yemek deneyimi gerceklestirmelerinde etkili olan énemli bir
unsurdur. Yemek neofobisi veya neofilisi yemek deneyimi esnasinda veya oncesinde olugsabilmektedir.
Bu ¢alismada Kapadokya bolgesindeki restoranlar: deneyimleyen misafirlerin neofobi (gidaya kars:
duyulan korku) ve neofili (g1daya karsi duyulan heyecan-merak) diizeylerinin sahip olunan 6zellikler
(cinsiyet, medeni durum, yas, egitim diizeyi, gelir diizeyi) agisindan belirlenmesi amaclanmistir. Bu
amag dogrultusunda nicel veri toplama yontemi kullanilmistir. Veriler Kapadokya bolgesini ziyaret
eden ve restoranlarda yeme deneyimi yasayan misafirlerden elde edilmistir. Ankette “Gida Neofobisi”
ve “Gida Neofili” 6l¢egi olmak iizere toplam 13 ifade kullanilmisgtir. Olceklerin yani sira katilimcilarin
bireysel dzelliklerini 6lgen 5 ifade yer almaktadir. Bireylerin neofobi ve neofili diizeylerini belirlemek
icin bagimsiz T-Testi ve ANOVA testleri kullanilmistir. Yapilan analizlerden elde edilen sonuglarda,
Kapadokya bolgesindeki restoranlari deneyimleyen misafirlerin cinsiyet ve medeni durumlar ile
neofobi ve neofili arasinda anlamli farkliligin olmadigs, yas ve gelir seviyeleri ile neofobi ve neofilileri
arasinda anlamli farklilik oldugu, egitim durumu ile yalnizca neofili arasinda anlamli bir farkliligin
oldugu sonucuna ulasilmistir.
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Abstract

The psychological attitudes people (sex, marital status, education, age, monetary income) embed
towards food become effective in terms of whether they consume the food or not. Neophobia and
neophilia are two significant elements with regard to people’s experiences of eating, and they can be
formed during the experience of eating or before that period. In this study, the neophobia and nephilia
levels of the guests experiencing the restaurants in Cappadocia Region were aimed to be specified in
terms of the features they exhibit. With respect to this purpose, quantitative data method was
implemented. The data to be analyzed were collected from the guests in Cappadocia who experienced
eating the food in the restaurants located in this region. In the questionnaire applied to the participants,
13 expressions comprised of the “Food Neophobia” and “Food Neophilia” scales took place were used.
Besides the scales, there existed 5 expressions that measured the participants’” individual features. In
order to define the neophobia and neophilia levels of the individuals, independent T-test and ANOVA
tests were made use of. As a result of the outcomes of the analyses carried out, it was found out that the
gender and the marital status of the guests experiencing the Cappadocia Region restaurants and their
levels of neophobia and neophilia were not significantly correlated. However, the results of these
anaylses indicated that the age and income levels of the guests and their neophobia and neophilias
exhibited meaningful differences, also showing the existence of a significant difference between the
education status and solely neophilia.

Keywords: Gastronomy Tourism, Neophobia, Neophilia, Food Experience.
Received: 25.02.2020
Accepted: 14.04.2020

Suggested Citation:

Keskin, E. and Sezen, N. (2020). The Specification of the Neophobia and Neophilia Levels of the Guests
Experiencing Restaurants: Cappadocia Sample, Journal of Turkish Tourism Research, 4(2): 1592-1606.

© 2020 Tiirk Turizm Arastirmalar Dergisi.



