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Oz

Toplumsal hayatin da hizla adapte oldugu teknoloji karsisinda artan talebe karsi: bulunduklar: pazarda
stirdiiriilebilirliklerini devam ettirmek isteyen turizm igletmeleri, 6zellikle internet tabanl teknolojileri
potansiyel miisterilerine daha hizli ulasmak, mevcut miisterilerini ise elinde tutmak adina yogun olarak
kullanmaktadir. Turizm igletmelerinin internet tabanli uygulamalar disinda da teknolojiyi temel alarak
yapmus olduklar: uygulamalarin da onlar1 bulunduklar pazarda lider konuma tasimasi konusunda
onemli bir yere sahip oldugu diistiniilmektedir. Bu bakis agisindan yola ¢ikilarak ¢alismanin amacy;
Turizm sektoriindeki isletmelerinde bulunan uygulamalarmin hangi teknoloji kullanimlarma
dayandigimin ve turizm sektoriinde ne gibi degisikliklere yol a¢tigimin hangi yeni strateji, uygulama ve
yontemlerin gelistirilmesine olanak sagladigimin ortaya ¢ikarilmasidir. Calismada nitel arastirma
yontemi esas alinmis olup, konuya iliskin kaynak ve dokiiman incelemesi gerceklestirilerek kavramsal
bir cerceve olusturulmus, turizm sektorii ge¢misten giiniimiize teknolojik acgidan ele almip
degerlendirilmistir. Calismanin bulgular1 dikkate almarak dijitallesme ile birlikte turizm sektoriinde
meydana gelen teknoloji temelli hareketlerin arttifindan bahsedilebilir. Ayrica, zaman igerisinde turizm
sektoriinde gelisme kaydeden teknolojik uygulamalarm sosyal medya {izerinden yaptig1 tanitimlarla
da turizm isletmelerinin tanitim maliyetlerine azaltic1 etkisi olurken, miisteri potansiyelini artiric1 bir
etki gosterdigi sonucuna da ulasilmustir. Literatiire dayali genel bulgular degerlendirildiginde ise,
sanayi devrimi ile entegre bir sekilde ilerleme kaydeden turizm sektoriiniin teknolojiyi daha cok
personel ve turistin hayatin1 kolaylastirict manada kullandig1 gozlemlenmistir.
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Abstract

Tourism businesses which want to maintain their sustainability in the market they are in the face of the
increasing demand in the face of the technology that social life adapts rapidly, especially use internet-
based technologies to reach their potential customers faster and to keep their existing customers. Apart
from internet based applications, it is believed that the tourism companies' applications that they have
made based on technology have an important place in making them a leader in the market they are in.
The aim of working from this point of view is;It is to reveal which technology uses its applications in
the tourism sector enterprises and what changes it causes in the tourism sector, and which new
strategies, practices and methods allow development. Tourism sector has been evaluated
technologically from past to present. Qualitative research method was taken as a basis in the study, a
conceptual framework was created by analyzing the sources and documents related to the subject and
the tourism sector was evaluated technologically from past to present.Considering the findings of the
study, it can be mentioned that the technology-based movements in the tourism sector increased with
digitalization. In addition, it has been concluded that technological applications, which have made
progress in the tourism sector over time, have a decreasing effect on the promotion costs of tourism
companies while promoting over social media, while also showing an increase in customer potential.
When the general findings based on the literature are evaluated, it is observed that the tourism sector,
which has made progress in an integrated manner with the industrial revolution, uses technology more
in a way that facilitates the life of the personnel and tourists.
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