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Oz

Bu calismada, Covid-19 siirecinde Tiirkiye i¢ pazarmin turizme yonelik talepleri ve turizm isletmeleri
yoneticilerinin Covid-19 siireci ve sonrasina iligskin i¢ pazara ve turizme yo6nelik bakis acilar1 tespit
edilmeye calisilmistir. Calismanin verileri 15 Mart-01 Mayis 2020 tarihleri arasinda 650 yerli
katilimcidan ve Antalya ve Bodrum’da yer alan 20 turizm isletmesi yoneticisinden ¢evrimici olarak
toplanmigtir. Arastirmanin 6ne ¢ikan bulgularma bakildiginda “Tiim seyahat kisitlamalarmin 15
Haziran’da kaldirildigini varsayarsak ne kadar kisa siirede ugus igeren bir yurt ici seyahate ¢ikardiniz?”
sorusuna 650 katilimcinin %31,5 oranindaki kayda deger bir boliimiiniin “hemen” tatile ¢ckmaya hazir
oldugu gorilmiistiir. Bu kapsamda g¢alismada, i¢ pazarin turizm talebi goz oniine alinarak turizm
yoneticilerinin i¢ pazara gereken 6nemi vermesi ve fiyatlarmn i¢ pazarin yararlanabilecegi sekilde revize
edilmesi gerektigi 6nerilmistir. Ote yandan turizm isletmeleri yoneticilerinin kriz ortami gegince de otel
fiyatlarinin hemen arttirilmasinin dogru olmadigini ve i¢ pazara gereken degerin verilmesi gerektigini
belirttikleri goriilmiistiir. Elde edilen sonuglarin, 2020 yili itibariyle oniimiizdeki birkag sezonunu
Covid-19 golgesinde gecirecegi dngoriilen turizm sektorii igin Tiirkiye’deki turizm uygulayicilarina yol
gosterecegi diistiniilmektedir.

* Bu calisma, 15-17 Ekim 2020 tarihlerinde Canakkale Onsekiz Mart Universitesi ve Van Yiiziincii Yil
Universitesi'nin is birligiyle cevrimigi (online) olarak diizenlenen IV. Uluslararasi Bat1 Asya Turizm Aragtirmalari
Kongresi (IV. International West Asia Congress of Tourism Research)-IWACT’da sunulan bildirinin gelistirilmis
halidir.
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Abstract

In this study, the demand of tourism of Turkey's domestic market and perspectives of tourism
businesses managers for the domestic market and tourism was tried to be determined in the process
and after of Covid-19. The data were collected from 650 participants from Turkey and 20 tourism
businesses managers in Antalya and Bodrum between 15 March-01 May 2020 as online. Considering
the prominent findings of the study, it was observed that 31,5% of 650 participants were ready to go on
vacation immediately as response to the question of “Assuming that all travel restrictions were lifted
on June 15, how soon would you take a domestic trip with flights?”. With this result in the study, it was
suggested that tourism managers should give the necessary importance to the domestic tourism market
by considering the demand and the prices should be revised in a way that the domestic market can
benefit. On the other hand, it was observed that the managers of the tourism businesses stated that it
was not right to increase the prices immediately after the crisis passed and that the necessary value
should be given to the domestic market. The obtained results are considered to guide tourism
practitioners in Turkey for the next few tourism seasons which are predicted to pass in the shadow of
Covid-19 as of 2020.
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